 Thanks for joining us! The webinar will begin at the top of the hour!
& LeadCrunch
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How can Al help you find ideal prospects faster, and
generate higher quality leads at scale?

#MarketingAl



Your Host Your Presenter

Paul Roetzer Jonathan Spier
Founder & CEO, Marketing Al Institute CEO, LeadCrunch
@paulroetzer
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The Agenda

e About Marketing Al Institute

e Presentation e
o Q&A Cmmmn o
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Our Mission

Make Al approachable and actionable for marketers.
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The Monthly Webinar Series

O MARKETING
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[On-Demand] Human-Centered Al: The Superpower Marketers Need to
Harness in 2021

During the webinar, Cal Al-Dhubaib, CEO & Al Evangelist, Pandata, discusses how to leverage Al tools to make

. N h N Presented by:
your marketing more human. During the webinar, you will also learn: ”

*¥Vpandata

* How organizations are using Al to humanize their brands at scale.

« The role of the Al Translator, why it matters, and how marketers can benefit from having one on their
team.

« To identify opportunities to pilot marketing Al and get started now. I n d u St ry | e a d e rs h e | p yo u
Hosted by Paul Roetzer, Founder and CEO, Marketing Al Institute, the webinar also includes a Q+A session to address audience questions. d t d h | t d
unaerstanag, pliot an

= scale Al.

[On-Demand] How to Choose an Intelligent Attribution Model

Watch as Trust Insights experts discuss how to prove the ROI of your marketing efforts. —
T TRUSTINSIGHTS
Attribution modeling is the solution to demonstrate marketing’s impact on your business's bottom line. It assigns

credit to critical touch points in the customer journey, and it helps marketers understand what's working and what's @'
not. Trust Insights co-founders Katie Robbert and Christopher S. Penn lead you through three different types of N
attribution models. You will also learn:

* Why attribution modeling matters.
* How to navigate model selection and evaluation.
o Key factors to focus on in each model.
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Learn more at bit.ly/marketing-ai-webinars o


https://bit.ly/marketing-ai-webinars

A Growth Story

e 23,000+ website users/month (+46% YQY)

e 24,000+ subscribers (+70% YQY)

e 300 attendees at the inaugural Marketing Al Conference
(MAICON) in 2019

e 150+ members of Al Academy for Marketers online
education platform

e $1Min seed round funding
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, Conference
More Intelligent. More Human.

Sept. 13- 14

500 attendees, 20+ speakers, 10+ Al tech solutions
2 days of keynotes, sessions and networking
Marketing Al innovation and practical use cases
Two pass options - Live and All-Access

And an Al-powered virtual event platform!

www.MAICON.ai
WEBINARZ20 saves 20%



http://www.maicon.ai

Al Can Be Your Competitive Advantage

Artificial intelligence is forecasted to have trillions of dollars in
annual impact, yet most marketers still struggle to understand
what Al is and how to pilot it in their organizations.
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Grow Smarter with Al

Op. O

= INTELLIGENCE

INSTITUTE
®

www.MarketingAlinstitute.com @D s " RTIFICIAL
a
O



wDejlsdﬁ

THE QUEST TO

 SOLVE PROBLEMS |

BEFORE THEY

HAPPEN

/

DAN HEATH

g Co-author of

k Times Bestsellin
Stick and Sw

New Yor
Made To

itch







SDP

Evolution of Sales Force Automation

SEM

ABM

FLeadCrunch
Ooutreach APOLLO  €)SalesLoft @) HIGHSPOT Leads

CRM

CSM

eloqua

salesforce

.l’l -
Marketo  BSEMAND E JABMO

ORACLE i nicrosor
CRM ON DEMAND Dynamics CRM

Gainsight

b
sugarcrm  HUBSPSE

2¢: TOTANGO

Closed Deals

Prospects
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JDEdwards Peregring RingCentral

T Piyotal ) Marketo 4%
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Business Objects An Adobe Company
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zendesk
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t Adapted from Mucker VC, “Understanding The Vertical SaaS Product Stack”



https://www.mucker.com/why-vertical-saas-is-a-better-fit-for-entrepreneurs-seeking-venture-capital/
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° Efficiency (faster /cheaper)

e Visibility (insights & history)

e Control (consistent process)

—=
Q h docume =
—_

DOCUMENTS CATEGORIES TAGS VENDORS PAYMEN

Avocado Toast

MORDISKO CAKES =
i bantet H8Am0 usD 11.17
ORDER: 006 Ve

i Starbucks
% v ¥ USD 16.45
CVS/Pharmacy
@ " UsD 23.05
Facebook
ﬁ v USD 142.85
S
Central Park At Whisman Station
L USD 2,988.64

Veryfi
’ USD 10,765.00

a ~ @

3 seconds
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The 4th Wave
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Al Above the Funnel
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Exegraphics

Firmographic c T

................................................... CATERPILLAR
Twins
Fortune 100 Fortune 100
Industrial Machinery Industrial Machinery
70k - 102k employees 70k - 102k employees
Mid/late adopter of new tech Exegraphic Early adopter of new tech

Low cloud adoption High cloud adoption

High B2C Focus Differences Low B2C Focus




Mathematically Modeling Ideal Customers

Select company types Build and tune mathematical models of your Selling teams find lookalike
of interest [deal Customers (aiCPs) to match your prospects self service, or use LC
industry, product or geography focus Services to provide MQLs
o >
Ideal Customers .- A -
/ ; ® © o o o

Happiest Customers ) % - e e aa

»
Churned Customers " J ac222

......... > @ | - e o

Recent Customers 222
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Welcome Back  Erwin Fletcher ~

CyberSecurity Lookalike Targeting Distribution

Download ~

Top 20% of Lookalikes

Al Targeting

Scored Population
Company Count 7,515

arget Account List

% of Total 9.32%

Prioritize existing ABM e
lists and identify entirely
new targets

10,408 6,173 10,002







The World's Best B2B Sales and Marketing Organizations Trust LeadCrunch
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, Conference
More Intelligent. More Human.

Sept. 13- 14

500 attendees, 20+ speakers, 10+ Al tech solutlons
2 days of keynotes, sessions and networklng
Marketing Al innovation and practical use cases
Two pass options - Live and All-Access

www.MAICON.ai
WEBINARZ20 saves 20%
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